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In 1969, Alexander Calder’s “La Grande Vitesse” was
installed in front of City Hall in downtown Grand
Rapids. The 43-foot-tall, vibrant red stabile,
became known as “The Calder,” and inspired a
celebration of the arts– one that’s grown to
encompass most of downtown Grand Rapids.

Festival of the Arts remains an annual three-day celebration of West
Michigan arts and artists taking place in downtown Grand Rapids,
Michigan during the first full weekend in June (June 7-9, 2019).
In 1969, Grand Rapids proudly installed Alexander Calder’s stabile, “La
Grande Vitesse,” as the first public art work funded by the Art in Public
Places program of the National Endowment for the Arts (NEA). This
sculpture captures the grandeur of City Hall and the surrounding steel
buildings and showcases the spirit of the Grand River. “La Grande Vitesse”
is French for “the great swiftness” or “the grand rapids”.
The Calder stabile inspired arts organizers in Grand Rapids to develop a
FREE community celebration of the arts on the plaza on which the Calder
was built. Alexander Calder, himself a big fan of community arts
festivals, created the original sun logo as a gift for the event. This logo is
still in use today.
Over the next 50 years, Festival grew to connect Maya Lin’s “Ecliptic” in
Rosa Parks Circle to Alexander Calder’s “La Grande Vitesse.” The event
filled the streets with performance stages, exhibitions, cultural food, kid
and family fun and activities, attracting over 300,000 people every year.
Festival of the Arts remains one of the largest volunteer-driven arts events
in the nation.

Every year for 50 years, more than 1,500 volunteers come together to
create and staff this huge legacy event in downtown Grand Rapids. Being
a regional arts event, Festival of the Arts represents eight counties
including Kent, Ottawa, Ionia, Allegan, Muskegon, Montcalm, Barry, and
Newago. All performances, exhibits, and activities at Festival are
FREE for everyone!
Your financial partnership makes Festival of the Arts possible and
provides sustainability for years to come. We trust you will like our menu
of a la cartè options; choose one or choose many. The arts remain a great
investment in our community.

PRESENTING SPONSOR |

$100,000

FINANCIAL CONTRIBUTION ONLY
PRESENTED BY – BRANDING
Your company can be the main sponsor of the event for this price - and have
your logo placed directly under Festival of the Arts branding.
i.e. Festival of the Arts - sponsored by _____________

PLATINUM SPONSOR |

$25,000+

FINANCIAL CONTRIBUTION ONLY

WE BSITE

CALDER STAGE

Primary vehicle for engagement in Festival
of the Arts - for registration beginning in
November through the event in June.
Your logo will be prominent, engaging
with the public on the site and throughout
Festival as the Technology Partner.

The center main stage of the event with
large bands and dance groups, along
with choral and instrumental groups.
Large seating capacity with bleachers.

FOOD VILLAGE SPONSOR
Sponsor all of the dining “under tent”
option for the entire Festival Food Booth
Village - new for 2019 - hospitality dining
between food booths.
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KIDS WORLD PARENT FREE ZONE:
Paint-In, Glue-In
Have fun sponsoring our complete
offering for young attendees in the
“Parent Free Zone” including the most
popular creation spaces: Mad Hatter,
Paint-In, Glue-In and more.
50th Annual Festival of the Arts

GOLD |

$10,000—$24,999

FINANCIAL CONTRIBUTION ONLY

KENDALL STAGE

VENDOR EXPERIENCE VILLAGE

Directly outside the main entrance to the
Regional Arts Show at Kendall College of
Art and Design. This stage remains one
of our most popular stages for music
and performance.

2018 introduced us to vendors who want
exposure to large crowds for showcasing
their company brands and products.
2019 promises more partners that will
be in a great vendor village for
attendees to enjoy.

ROSA PARKS STAGE
The other nucleus of the event is Rosa
Parks Circle, which connects the Grand
Rapids Art Museum to Festival of the
Arts. We will be recapturing this space
for the full event.
REGIONAL ARTS SHOW
PREMIER PARTNERSHIP
Our juried arts competition show has the
longest running community engagement
during Festival with some of the works
traveling to GRAM. We use the entire
first floor gallery of Kendall College of Art
and Design in the Woodbridge Building,
the former home of the art museum.
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MONROE CENTER STAGE
The home of the Potato Babies raucous
musical event along with other outer
fringe participating groups. This is our
main stage for a genre of expression
beyond being polite!
VENDOR EXPERIENCE SPONSOR LARGE (5 SPACES FOR EACH
INDIVIDUAL SPONSOR PLACEMENT)
Largest space for a vendor to engage the
public - 10 x 20+ - where you can showcase
your company brand and products.
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YOUTH ARTS SHOW

OFFICIAL PROVIDER - WATER

This exhibition is located in GRAM. It
has youth artists from local elementary,
jr. high/middle school and high schools
of the area with prizes awarded to each
age group.

If your water is chosen, you could be
present at every Food Booth and with all
the volunteers. Recycle stations can be
placed throughout the event - making
your brand one of the largest exposed.

ARTISAN VILLAGE

OPENING CEREMONY

Art and Craft Tent City with over 40
artists participating, with the attendees
shopping and exploring the many
different hand crafted items from wood
turning, henna tattoos, paintings,
leather goods and more.

Be the ringmaster and get it all started
with a big bang! Your company will
welcome and be a part of the media
junket kicking off the full weekend
of fun and art engagement.

DI SUVERO STAGE
Our intimate stage under cover of tent with
more acoustical performance and music.
BEER OF FESTIVAL

CLASSICAL MUSIC SERIES
Festival of the Arts offers a great
selection of classical music performance
inside GRAM. Escape the heat and let
this beautiful music calm the savage
beast in each of us!

With the advertising of the beer in all of the
participating counties - this partnership
serves as a primary vehicle of invitation to
Grand Rapids for a great event.

50th Annual Festival of the Arts
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S I LV E R |

$2,500—$9,999

FINANCIAL CONTRIBUTION | IN-KIND COMBO | SINGLE IN-KIND SPONSOR RECOGNITION

RESTROOM SPONSORS

CLOSING CEREMONY

Festival offers many clusters of portable
restrooms, and your brand can be seen
by a captive audience.

Be the sponsor to close the show - have
some stage time to thank the crowd on
Calder Plaza Stage and introduce the
honorary co-chairs for the following year.

VENDOR SPONSOR - MEDIUM
(5 SPACES FOR INDIVIDUAL
SPONSOR PLACEMENT)
Medium space within the vendor village
under the size of next level 10x20 booth.
VENDOR SPONSOR - SMALL
(10 SPACES FOR INDIVIDUAL
SPONSOR PLACEMENT)

BARREL WEIGHTS
The weight that keeps us all from blowing
away! Your brand can serve as the primary
sponsor of what keeps the event grounded!
FESTIVAL LUNCHEON
PREMIER PARTNER

Opening size space within the
vendor village.

Your company serves as primary partner
for our fundraising event luncheon
and has stage time to welcome
the attending participants.

REGIONAL ARTS PROGRAM
AD SPONSOR

VIP BOOTH

Your company receives primary ad space
within the Regional Arts Brochure that is
available for attendees to the show
within Kendall College of Art and Design.

New for 2019, imagine wait staff bringing
your food booth order directly to you
inside a beverage service tent in the
shade and a concierge to fill you in on
what’s coming up in Festival.

DEMONSTRATION TENT
In honor of John Hyatt, Festival supporter,
the demonstration tent offers artists the
chance to teach young and old alike their
art and craft: i.e. pottery, photography,
puppet making, print making, etc.
FACEBOOK - FEED
New for 2019, we offer a space with a
Facebook feed so you can see all of the
statements, selfies at the Calder and
food reviews from everyone!
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FUN WITH PRINTMAKING
Super popular “do it yourself” screen and
block print tent where you can bring
your own shirt or buy a blank and then
learn the craft of silk screening. The best
part - you leave with your creation.
Always a popular hot spot for young and
old alike!
COMIC ART - COSPLAY PARTY
Super hero, fantasy and magical characters
collide in the hot party of the event where
the participants are the art of being
transported to another universe.
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S I LV E R |

$2,500—$9,999

CONTINUED

SECURITY TEAM

ADULT PAINT-IN

Our mobile volunteer security team that
interfaces with our force in BLUE. Granted
their squad car is a golf cart, yet they will
still have a uniform sponsored by your
company.

Kids can’t be the only ones who need the
chance to show their expression and
creativity. Adults can indulge with paint,
paper and no one telling them the best
way to paint the sky!

REGIONAL ARTS SPONSOR (2)

INFORMATION BOOTH (3)

Be one of the named sponsors of this
award winning juried show for the long
run in Kendall College of Art and Design.

Know where to begin your weekend
from our knowledgable volunteers at the
Information Booth. You can ask about
donations, bathrooms and any Festival
question at the Information Booths.

REGIONAL ARTS
RECEPTION SPONSOR
Main reception for the artists at the start of
Festival. Attendance grows to fill Kendall
College of Art and Design with hospitality,
food, and ability to purchase the entries.
GLUE-IN
Lots of wood, glue and kids combine to
create sculptures to delight moms and
dads. A perrenial favorite of the “Parent
Free Zone.”
PAINT-IN
Lots of paint, paper, easels and kids mash
up to create the largest creative expression
of color and ideas with this visual arts
engagement in the “Parent Free Zone.”
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BALLOON BOOTH
Hosted by the Boy Scouts. We buy the
balloons and helium and then split the
profits with the Scout Troops to fund
their summer trips.
BLEACHER SPONSOR
(3 SPONSORSHIPS AVAILABLE)
Your company will have banner placement
as a major partner in Festival at a best
sight seat in the house.
FESTIVAL STORE
Where everyone goes to grab a piece of
Festival to remind them of the best of
times. T-shirts, sweatshirts, posters,
frisbees and all sorts of gear to enjoy.

50th Annual Festival of the Arts

DANCE FLOOR
(3 SPONSORSHIPS AVAILABLE)
New for 2019, we are offering a place to
move to the music. Tired of sitting when
music plays? Then get your move on and
get to the dance floor!
VOLUNTEER THANK
YOU RECEPTION
All our volunteers keep the event vibrant
and community focused. Your company
will serve as the primary thank you sponsor
for this special group of Festival’s family.
Festival still ranks as one of the leading
volunteer events in the country with close
to 1,500 volunteers for the event and
food booths.
RECYCLING BOXES
Save the planet and have your company
branding on all of the recycle containers.
STORY TELLING
Sponsor the storytelling within the
Courthouse building for kids and
families alike.
FESTIVAL LUNCHEON SPONSOR
(2 CONTRIBUTOR SPACES)

INSTAGRAM PHOTO CONTEST
Running throughout the Festival event,
we have the chance to choose the
captured moment of Festival with
a hashtagged number of entries. Your
company will be the sponsor of the
contest and mentioned throughout the
three day event along with media spots
prior to the event.
POP UP STAGE (5 INDIVIDUAL
STAGE SPONSORSHIPS AVAILABLE)
Popular from 2018, these micro stages
showcase everything from kid-driven
music to storytelling and even a rock
band. They fill the spaces between the
big stages - and give groups a chance to
play more than one stage.
SWING-N-ART
Grab a pen, hook it on a contraption and
let it swing, creating a unique modern
expression of what happens when
motion meets stability. A favorite with
families.
MAD HATTER
It’s a “Say Something Hat Day” for kids to
enjoy making a hat that would be the
magic for any tea party!

Join our premier luncheon partner as a
contributing partner to ensure attendee
donations support the event.
50th Annual Festival of the Arts

11

BRONZE |

$1,000—$2,499

FINANCIAL CONTRIBUTION | IN-KIND COMBO | SINGLE IN-KIND SPONSOR RECOGNITION

YOUTH ARTS AWARDS (3 AWARDS
AVAILABLE FOR SPONSORSHIP)
Be the sponsor of the awards given to
artists at the Youth Arts Show. Invest in
the next generation of artists.

FRIDAY “DAY” SPONSOR
Be the main sponsor of the day on the website,
and the printed schedule on the kiosks.
SATURDAY ”DAY” SPONSOR

VOLUNTEER TRAINING

Be the main sponsor of the day on the website,
and the printed schedule on the kiosks.

New for 2019, we want to extend the
hospitality of the city and the culture of
Festival to our best resource - volunteers at scheduled training sessions

SUNDAY “DAY” SPONSOR
Be the main sponsor of the day on the website,
and the printed schedule on the kiosks.

BIKE CORRAL
Becoming a bike friendly city means
creating valet stations for bike riders to
attend Festival. This continues to grow
each year.
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ICE TRUCK
The food booths continue to use this to keep
things fresh and cool for the event. It’s a
billboard for a company to sponsor.

50th Annual Festival of the Arts

MOBILITY/ACCESS BOOTH
Festival prides itself on offering one of
the most accessible art festivals in the
state of Michigan. Be the sponsor of the
special hospitality and information tent.
POP UP SALES RECORDINGS
After every music performance, the band
or group is offered a chance to sell their
music - be the company that sponsors
the pop up sales opportunity for them.
CHALK THE WALK
Letting kids enjoy the chance to create
their own version of a yellow brick road
in the Kid’s World of activity.
FOOD BOOTH HEADQUARTERS
Check in for all of the Food Booth
leadership and place for their volunteers to
receive more information about the event.
FIR E EXTINGUISHERS
Have your company be the official
fire protection.
LIVE TEAM (3 SPONSOR BRAND
SPACES AVAILABLE)
Be a sponsor on the back of our live
media team that stops at Food Booths,
interviews the public for Facebook or
talks to media about the event.

REGIONAL ARTS AWARDS
ANNOUNCEMENTS
On Calder Stage we host the reading of
all of the awards for the Regional Arts
Show and give them their cash prizes.
Your company will have stage time and
thank all the artists for being a
part of the event.
FESTIVAL LUNCHEON
SPONSOR (5 INDIVIDUAL
CONTRIBUTORS OF $1,000 EACH)
Help keep the luncheon donations
from individuals going directly to
the event programming.
VOLUNTEER HOSPITALITY
SPONSOR
Sponsor the rest space for our
volunteers to come in and relax.
MAP SPONSORS (10 LOGO SPACES
FOR INDIVIDUAL SPONSOR
PARTNERSHIPS AVAILABLE)
Be a sponsor of the map that provides the
direction to great music, art, dance and
cultural food on the full footprint of Festival
of the Arts.
VOLUNTEER SPONSOR
(5 LOGO SPACES AVAILABLE ON
VOLUNTEER T-SHIRT FOR
INDIVIDUAL SPONSORSHIP)

VOLUNTEER HEADQUARTERS
Where everyone checks in and gets their
direction for the day and the event.

50th Annual Festival of the Arts
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BENEFACTOR |

$500—$999

FINANCIAL CONTRIBUTION | IN-KIND COMBO | SINGLE IN-KIND SPONSOR RECOGNITION

CULTURAL INVESTING PARTNER
(UP TO 50 AVAILABLE FOR OTHER
CULTURAL INSTITUTIONS TO
FINANCIALLY PARTICIPATE IN
THE SUCCESS OF FESTIVAL OF
THE ARTS)

REGIONAL ARTS
CLOSING RECEPTION
POETRY SLAM
FACE PAINTING

FRI END OF FESTIVAL
(50 INDIVIDUAL GIFTS)
VIDEO PERCH
(2 SPONSORSHIPS AVAILABLE)

CONTRIBUTOR |

VOLUNTEER TRANSPORT
SAND ART

$499

CONTRIBUTOR

IN-KIND GIFTS AND PARTNERSHIPS THAT CONTRIBUTE TO THE SUCCESS OF FESTIVAL
OF THE ARTS - WITHOUT YOU, WE COULDN’T MAKE IT ALL HAPPEN!
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RECOGNITION BENEFITS WITH VALUE
GIVING MAKES ALL ART POSSIBLE!

Our Fund Development Committee’s philosophy on sponsor partnerships:
We strive to create one-of-a-kind donor experiences grounded in relationship,
nurtured through service and measured by results.
You’re in good company with other logos and listed partners by level in our
program, website recognition, and wayfinding signage for the event.
Signage and ownership – your company will be recognized as the sponsor of
the item purchased from our menu. Your brand receives highlight as the lead
(and often only) sponsor of that item; i.e. Calder Stage - one sponsor on the
banner signage, Chalk the Walk – one sponsor, etc. Your brand will shine! All
benefits offered are based on level of investment and tailored to fit.
Brand impressions and thank you recognition – with 36,000 Facebook,
Instagram and Twitter followers, and close to 300,000 attendees to the event,
we offer many opportunities for your brand to be highlighted across several
platforms including our website.
Merchandise VIP Card – Every Platinum, Gold, and Silver sponsor will receive
a level-based quantity of single use Merchandise VIP Card(s) to use in the
Festival of the Arts Store.
Tickets to the VIP “MEET THE ARTIST” event - This event will be held prior to
the three-day event in collaboration with our Visual Arts Exhibition to be held
at KCAD at the Woodbridge Building.

YO U R PA R T N E R S H I P
The 50th annual Festival of the Arts remains a three-day celebration of West
Michigan arts and artists which takes place in downtown Grand Rapids, Michigan,
on the first full weekend in June.
Festival of the Arts continues with your financial and in-kind donations from
businesses, foundations and individual gifts. To be a sponsor and/or contributor
please email sponsorship@festivalgr.org.

“Above all, art should be fun.”
— ALEXANDER CALDER

BOARD OF DIRECTORS

C O N TAC T I N FO R M AT I O N

CHAIR

VICE CHAIR

FESTIVAL SPONSORSHIP &
CONTRIBUTION INTEREST

Bill Bereza

Melissa Bush
Jessi Nix Gould

TREASURER

SECRETARY

Dan Carter

Lori Harrison-Smith

EXECUTIVE DIRECTOR

David Abbott - Executive Director Festival of the Arts
davidabbott@festivalgr.org
Fund Development Committee
sponsorship@festivalgr.org
FUNDING ARTIST AWARDS INTEREST

David Abbott

Fred Bivins – Regional Arts Exhibition Chairperson
fredbivins@festivalgr.org

DIRECTORS
Carlos Aguilar

Jeffrey Kaczmarczyk

Fred Bivins

Josh Verhulst

Joanne Bailey-Boorsma

Courtney Failer

Dianne Carroll-Burdick

Adrienne Brown-Reasner

Baird Hawkins

Matthew R Taylor

FUND DEVELOPMENT COMMITTEE
Josh Verhulst – Chairperson
David Abbott – Staff Resource
Adrienne Brown-Reasner – Marketing Liason
Linnae Satterlee

Howard Fink

Matthew Panken

Fred Bivins

Sally Schaafsma

Julie Remmelts

Thank you for considering contributing to Festival
of the Arts. All of the proceeds from this event
are invested in the continued growth and
sustainability of Festival of the Arts, a 501c3
organization.

DESIGN
STAT E M E N T
This year Festival of the Arts is working with Well
Design Studio to create the branding and design for
the 50th Anniversary. Well is a community-minded
design studio out of Grand Rapids, MI that focuses on
supporting the efforts of non-profits and municipalities
through beautiful communications pieces.
“The 2018 Festival of the Arts design draws on the work
of Alexandar Calder, the designer of the Festival logo
and ‘La Grande Vitesse’, to bring new energy and life
into the 50th Anniversary. Calder’s work is full of
energy, from the bright primary colors to the
movement of his mobiles in the air; it reminds us of
what Festival means to our community. Festival of the
Arts brings people of all different backgrounds, food
histories, musical tastes and arts styles together. It
continues to bring energy to Grand Rapids, even after
50 years. Our design work for this year looks to the
similarities we find in Calder’s work. His use of organic
shapes and primary colors convey feelings of
familiarity, energy, and life. This is who we are as a
community; diverse, willing to share and learn. This
celebration is a reflection of our community and that
is what has always drawn us to Festival of the Arts.”

— WELL DESIGN STUDIO, 2018
welldesignstudio.com

F E ST I VA L G R . O R G

CONTACT
David Abbott
Executive Director Festival of the Arts
davidabbott@festivalgr.org

Fund Development Committee
sponsorship@festivalgr.org

Fred Bivins
Regional Arts Exhibition Chairperson
fredbivins@festivalgr.org

